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Having such a wealth of expertise at hand gives our customers 
real peace of mind. Perhaps more importantly, it also gives 
them a real competitive edge.

Knowledge, of course, is meaningless if it’s impossible to 
access. No matter how good we are at service, our success 
depends more than anything on being able to connect with 
customers – literally and psychologically.









At FLSmidth we live by a simple motto: “we don’t leave till 
the job is done.” And getting the job done requires compe-
tence and commitment in equal measure. This determined 
attitude is evident in our comprehensive customer service 
support – and throughout our entire organisation.

The right mind
We have an unparalleled depth of experience and are widely 
recognised as a centre of excellence for cement know-how. 
Seldom, if ever, do we encounter a challenge that we haven’t 
come across before or have the resources to overcome.

This vast bank of knowledge is what really sets FLSmidth 
apart. You can access it via our diverse support services, 
which include FLSmidth’s Institute, the No. 1 centre of 
learning in the cement industry.

Having such a wealth of expertise at hand gives our customers 
real peace of mind. Perhaps more importantly, it also gives 
them a real competitive edge.

The right attitude
Knowledge, of course, is meaningless if it’s impossible to 
access. No matter how good we are at service, our success 
depends more than anything on being able to connect with 
customers – literally and psychologically.

That’s why we work hard at making it easier for you to get 
all the help you need from us, whenever you need it. Tools 
such as our e-catalogue make it possible to order spares 
around the clock. Our three global support centres provide 
total geographical coverage. And with more people on the 
ground in more places, we ensure you’re never far away 
from qualified, timely assistance.

However, beyond operational tools, good service is a 
question of mentality. The best of partnerships, even in 
business, require genuine respect and enthusiasm for one 
another. Many of our service relationships go back 30 years 
or more, and we’re happy to say we consider these people 
as friends as much as business associates.

We’ve earned the respect of our customers by treating  
them as we’d like to be treated ourselves. But that’s not  
all we have in common. We share the belief that cement  
is a contribution to the world – a symbol of prosperity and 
progress. We are proud to help cement makers promote  
this unique commodity by supporting your efforts with  
One Source.
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